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What is the organic market and what constitutes ‘healthy’?

Global organic food and beverage market In North America
$211.44B
° in 2013’ by 2018’
by 2020’

Consumer definition “Free From” movement is also taking shape
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A number of factors are driving the organic and wellness movement:

higher quality and accessibility through more
better tasting food specialty retailers
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Metal packaging has a role to play.

infinitely recyclable

1 when people eat 2, desire to be healthy
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Extends shelf life and reduces food waste.
Metal prevents light and oxygen from
infiltrating the package.
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80-90% steel ever Convenient and portable packaging
produced is still in use ——————  Metal is easy to open, transport and store

— —=y 75% aluminum’ and ﬁi

while being customizable for any brand.
Metal is a
permanent more than 1,500

material different foods are

pockoged in metal’ B Protects food and beverage integrity
a Metal, equipped with a hermetic seal, blocking
moisture and light, extending shelf life.
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Learn more about the benefits of metal packaging CROWN ‘ % g )2 5)
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